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Light is more than just a company; it strives to be a beacon of hope, illuminating the path towards
a brighter future for communities across India. This report details the impactful Corporate Social
Responsibility (CSR) initiatives undertaken by the company in FY 2023-24, reaching over 15,000
individuals. Light focuses on three core areas – Education, Health and Women Empowerment –
driven by a vision of creating a society where everyone has access to basic necessities, equal
opportunities and a dignified life.

Light has a firm dedication to CSR initiatives, prioritizing sustainable development through
impactful programs within key focus areas. These areas encompass ensuring children have the
tools and knowledge to succeed, guaranteeing access to preventative and curative healthcare
services for all, promoting healthy hygiene practices and improving sanitation, empowering
women to achieve their full potential and contribute meaningfully to society and environmental
sustainability. The company's community engagement programs have blossomed since its
inception, positively impacting over 25,000 individuals in just three years.

OUR PROGRAMS

The company categorizes its CSR projects under three programs:

1. Ek Hi Iccha, Sabko Shiksha (Education): Light recognizes education as the foundation of a
prosperous society. Through its comprehensive program, Ek Hi Iccha, Sabko Shiksha, the
company addresses the diverse needs of both rural and urban school children. The program
tackles these needs through a combination of educational projects. By addressing these diverse
needs, the program aims to create a future where all children have the opportunity to succeed
through quality education. The program has three projects:

Badhte Kadam: The project ensures equal opportunity for all children by providing much-
       needed stationery kits and addressing the issue of limited resources.

Anmol Angan: The project empowers adolescent girls by tackling often-ignored topics of
menstruation and hygiene through interactive sessions, dispelling cultural taboos and
misinformation. It equips girls with the knowledge and tools they need.                
Safe Harbour: The project focuses on personal safety education for children aged 5-10 years.
Through interactive workshops, songs, role-plays and games, Safe Harbour equips children
to identify safe and unsafe touch, creating a safe space for learning open communication. 

 
2. Nirog (Health): The company recognizes that good health is fundamental for individual and
community well-being. The program focuses on improving access to healthcare services by
organizing eye checkup and health checkup camps in remote villages, bringing much-needed
medical care directly to the doorsteps of those who need it most. 
 
3. Aapka Bhagya, Aapke Haath (Women Empowerment): The company recognizes the crucial
role women play in building a stronger society. The program aims to empower Indian women to
achieve their full potential through various projects. Through Aapka Bhagya, Aapke Haath, Light
is committed to creating a future where women are empowered to achieve their dreams and
contribute meaningfully to society.
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Swavalamban: The project equips women with the resources to start their own businesses,
fostering financial independence for themselves and their families. 
Smart Dhan: The project equips women with the knowledge and skills to manage their
finances effectively, plan for the future and invest strategically, creating a ripple effect that
empowers their families and communities as well. 

FUTURE FOCUS

Light is steadfastly committed to continuous improvement and expansion of its impactful CSR
initiatives. The report offers a glimpse into the company's future focus areas:

Expanding Outreach: Light aspires to significantly increase its reach and positive impact on
community development. This will involve geographically extending our current CSR
programs to encompass all nine operational states.
Deepening Partnerships: To maximize impact and reach a wider range of beneficiaries across
India, Light will actively seek to strengthen and expand partnerships with NGOs, government
agencies and other stakeholders.
Enhancing Measurement and Evaluation: Recognizing the importance of effectiveness, Light
will implement robust measurement and evaluation frameworks for its programs. This will
facilitate continuous monitoring, strategic adaptation and maximizing positive social impact.
Innovation and Scalability: Light remains dedicated to exploring innovative approaches and
solutions to address social challenges. The company will strive to develop scalable models
that can be replicated across various communities, creating a wider and more lasting impact.

This future focus ensures Light's CSR programs continue to be impactful and contribute
meaningfully to a better tomorrow.
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Amid changing expectations and marketplace shifts, the company is maintaining its focus on advancing
action together, achieving collective progress and contributing to sustainability and community
development. This helps the company achieve its CSR goals while benefiting individuals, the planet and
local communities.

During the 2023-24 financial year, the community engagement initiatives entered their third year, focusing
on issues like education, health, WASH (Water, Sanitation, and Hygiene) and women’s empowerment. to
address local needs. These initiatives have left a lasting positive impact on the communities surrounding
the operations and have expanded quickly in the states of Gujarat, Rajasthan, Haryana, Madhya Pradesh
and beyond.

The company’s reach extends to the remotest corners of rural India addressing acute developmental needs.
Thus, the commitment goes beyond numbers, aiming for enduring change and community empowerment.
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Ek Hi Iccha, Sabko Shiksha

Nirog

Aapka Bhagya, Aapke Haath

4 States
15 Villages
17 Schools
15,000+ Individuals
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Educating children is paramount for India's social progress. Despite financial limitations and
infrastructural gaps, initiatives like free schooling and community programs bridge this divide.
Scholarships and vocational training offered through private and public partnerships further
empower children to break the cycle of poverty. Light, emphasizing holistic development and
inclusivity, aims to nurture future leaders and innovators. These efforts contribute to unlocking
India's potential while fostering equality and opportunity for all.

Ek Hi Iccha, Sabko Shiksha, launched in 2021-22, is a cornerstone program of Light's CSR
initiatives. Designed to provide educational assistance and support to children in rural and urban
India, the program prioritizes ensuring every child has access to and completes formal education. 

This year, the program comprised three projects: Badhte Kadam (stationery distribution), Anmol
Angan (mensuration awareness program for teenage girls) and Safe Harbour (safe and unsafe
touch awareness program for children between age group of 5 years to 10 years). Implemented
across 13 schools and four Anganwadis across Guna (Madhya Pradesh), Alwar (Rajasthan),
Dahod (Gujarat) and Kaithal (Haryana), these projects empower children with the skills and
knowledge needed for fulfilling lives and positive societal contributions. Overall, the program
represents a significant step towards achieving universal education in India and creating a
brighter future for generations to come.

OBJECTIVE: Many children in rural India face significant barriers to a quality education, often due
to limited resources. One major obstacle is the lack of basic school supplies, which can hinder a
child's ability to participate actively in their education.

FOCUS: Our project recognizes that seemingly simple items like notebooks and pens play a
critical role in supporting a child's learning journey. Without these essential tools, children
struggle to practice their skills, complete assignments and fully engage in classroom activities.
This project specifically targets rural government schools, where students often come from lower
socio-economic backgrounds and may lack access to these resources at home.

PROJECT DETAILS: The company provided age-appropriate and high-quality stationery kits for
each child, including essential items like notebooks, pens, pencils, sharpeners, erasers and
drawing books. 

IMPLEMENTATION & IMPACT: In the 2023-24 academic year, the program reached a total of
5,695 students across 13 rural government schools and 4 Anganwadis (early childhood care
centers). The impact of this initiative has been truly remarkable, exceeding our expectations. The
company observed increased classroom participation, improved homework completion rates and
a greater sense of enthusiasm for learning among the students.
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In India, raising awareness about menstrual health is crucial for the overall empowerment and
well-being of women. Cultural taboos and societal stigmas often hinder open discussions on
reproductive health and rights. However, through educational campaigns, workshops and
accessible healthcare services, rapid strides are being made to break barriers. 

OBJECTIVE: Project Anmol Angan under Ek Hi Iccha, Sabko Shiksha focuses on WASH and
works towards that aim. In rural India, the threshold of womanhood can be shrouded in secrecy
and shame, leaving many young girls unprepared and vulnerable. Menstruation, a natural
biological process, is often wrapped in layers of misinformation and cultural taboos. This lack of
knowledge and open communication can lead to confusion, anxiety and even harmful health
practices.

FOCUS: Anmol Angan empowers adolescent girls by equipping them with the knowledge,
confidence and life skills they need to navigate this critical phase. The program recognizes that
adolescence is a whirlwind of physical and emotional changes. Girls in rural communities often
have limited access to accurate information and open communication, leaving them grappling
with unanswered questions and anxieties about the following issues:

Menstruation: Myths and misconceptions creating confusion and shame around a natural
biological process.
Evolving bodies: Understanding and accepting physical changes is crucial for building self-
esteem and confidence.

PROJECT DETAILS: The initiative recognizes these needs and through awareness sessions,
provides a safe and supportive space for girls to understand and deal with the various issues
mentioned below.

Experienced female instructors from non-profit Ahmedabad Women’s Action Group (AWAG)
facilitated interactive sessions, addressing myths and misconceptions surrounding
menstruation, reproductive health and personal hygiene in a clear and age-appropriate
manner.
Open discussions and activities created a safe space for girls to express their concerns, ask
questions and develop a healthy understanding of their bodies and choices. 
The project emphasizes the importance of adopting hygienic practices during menstruation to
prevent infections and maintain well-being. Girls learnt about proper sanitation methods and
menstrual hygiene products. 

IMPLEMENTATION & IMPACT: 
Community Change: As girls become ambassadors of positive practices and informed
advocates for themselves, they contribute to a shift in community attitudes towards
menstruation. By openly discussing their experiences they break the cycle of silence.
Healthier Families: The project emphasized on hygiene and well-being empowering girls to
make informed choices about their health, potentially impacting future generations by
promoting healthy practices within their families.
Breaking the Cycle of Poverty: Education and empowerment improve girls' life opportunities.
By staying healthy and attending school, they are better equipped to pursue their education,
find employment and contribute to their communities, breaking the cycle of poverty.
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Despite growing awareness, the prevalence of child sexual abuse issues underscores the
urgency for comprehensive solutions. As Light navigates through society, understanding the
complexities of this issue becomes paramount for formulating effective strategies for prevention
and intervention.

OBJECTIVE: India's children face a harrowing reality, one marred by the chilling statistic of a
sexual abuse incident every 15 minutes. With 85% of perpetrators known to the victim and only
25% of the victims finding the courage to speak up, the need for proactive measures becomes
stark. Light's CSR project Safe Harbour rises to this challenge, steering the ship towards a safer
future through awareness sessions.

FOCUS: The initiative aims to protect children from exploitation and provide a safe environment
for their physical and emotional well-being. Through education, awareness campaigns and
community engagement, the company strives to empower children with knowledge and
resources to recognize and report abuse. Thus, the initiative seeks to create a society where
every child is safe, respected and able to thrive.

PROGRAM, IMPLEMENTATION & IMPACTS: The project’s unique features are listed below.
Sailing into Rural Schools: These interactive awareness sessions transform into havens of
knowledge and empowerment, reaching children aged 5-10 years, a vulnerable yet crucial
phase in their journey towards independence. Conducted in the children's native language,
these sessions bridge communication gaps, ensuring every child is equipped with the
necessary understanding.
Interactive Anchors: Engagement is the lifeblood of "Safe Harbour." The awareness sessions
are brimming with activities that make learning fun and impactful. Children sing songs,
participate in role-plays and engage in games, all carefully designed to solidify the concepts
of safe and unsafe touch. This interactive approach fosters understanding, confidence and
critical thinking skills.
Visual Beacons: Visual aids play a vital role in reinforcing the message. Captivating films and
colourful posters capture the children's attention, while illustrated booklets provide a tangible
resource for continued learning beyond the session. These visual anchors create a lasting
impression, ensuring the message resonates long after the session concludes.
Planting Seeds of Resilience: The knowledge imparted in these workshops goes beyond
mere awareness. It empowers children to become active participants in their safety. They
learn to identify safe and unsafe touch, understand their right to say ‘no' and gain the
confidence to seek help whenever needed. This ripple effect of empowerment extends
beyond the individual, creating a wave of awareness within their communities, challenging
harmful norms and fostering a culture of protection.
A Brighter Horizon: The project envisions a future where India's rural landscapes transform
into safe havens for children, where fear is replaced by empowerment and the joy of
childhood blossoms freely. By nurturing young minds with the knowledge and tools they
need to navigate their world safely, the project paves the way for a brighter tomorrow, where
every child can thrive, away from the shadow of abuse hovering over them.
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EK HI ICCHA,
SABKO
SHIKSHA

Badhte 
Kadam

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. 

Anmol
Angan

beneficiaries
Anmol Angan, Light's first WASH program,
combats misinformation and empowers girls in
rural India regarding menstruation.

1161

Safe
Harbour

1636
beneficiaries
The program combats child sexual abuse in
India through education and empowering
children aged 5-10 years in rural schools to
recognize and report it.

Stationery Distribution 

beneficiaries
Kids were distributed stationery kits
which included notebooks, pencil,
drawing books and crayons.
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The program was implemented in four
districts across four Indian states:

Dahod district, Gujarat
Alwar district, Rajasthan
Guna district, Madhya Pradesh
Kaithal district, Haryana
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In rural areas, most people rely heavily on their physical well-being to earn a living by performing
manual agricultural tasks despite limited healthcare resources. A healthy populace enables
communities to thrive economically, ensuring continuity in farming practices and contributing to
food security. 

Moreover, good health reduces healthcare expenses, allowing families to allocate resources
towards education and other essential needs, uplifting rural economies sustainably. Therefore,
adequate healthcare services are paramount and Nirog is Light’s attempt to address this concern.

OBJECTIVE: Nirog is a health program that focuses on improving the health and well-being of
people in India's rural and urban areas. The program's primary goal is to provide access to
healthcare services and support to individuals with inadequate resources or access to healthcare
facilities. The program emphasises preventive healthcare opportunities to help people maintain
good health and prevent the onset of diseases. This approach is critical in addressing health
disparities, particularly in underserved areas with limited access to healthcare services.

FOCUS: The initiative recognises the importance of good health in promoting overall well-being
and quality of life. It aims to ensure that everyone, regardless of socio-economic background or
geographic location, has access to healthcare services to lead a happy, healthy and prosperous
life. 

PROGRAM FEATURES: Nirog includes several aspects, such as health check-up camps, vision
screening and free distribution of spectacles. These components work together to provide
comprehensive support to rural people, addressing their diverse health needs and challenges. 

IMPLEMENTATION & IMPACT: By providing access to healthcare services and support, Nirog
empowers individuals and communities to take charge of their health and well-being, leading to
increased productivity and a better quality of life. Overall, the program represents a significant
step towards achieving universal healthcare in India and creating a healthier future for future
generations.
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NIROG

Services Wise
Coverage

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut
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exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. 

Gender
Coverage

Vision Screening
Results

1

Vision Screening Hyperglycemia Screening

2 3

Hemoglobin Screening

beneficiaries beneficiaries beneficiaries
6,580 1,829 895

48.1% 51.9%

22% 78%

Community having
elevated sugar level

Community having
normal sugar level

Sugar-level
Screening
Results

The program was implemented in 15 villages
across four states in India. These were:

Gujarat
Rajasthan
Madhya Pradesh
Haryana
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Financial independence for women in India is a cornerstone of progress. When women can earn
and manage their own income, a ripple effect of positive change empowers them, their families
and their communities. Recognizing this critical role, Light's Aapka Bhagya, Aapke Haath
program champions women's empowerment by equipping them with the tools for self-
sufficiency and financial independence.

The program operates under the belief that financially empowered women prioritize their
families' well-being, investing in their children's education and healthcare. This breaks the cycle
of poverty, paving the way for a brighter future for generations to come. Aapka Bhagya, Aapke
Haath fosters women's financial autonomy in rural and urban areas, contributing to inclusive
development and gender equality.

Aapka Bhagya, Aapke Haath celebrated its third successful year in 2023-24. Through its two key
projects, Swavalamban and Smart Dhan, the program has empowered over 250 women. These
initiatives offer comprehensive support, encompassing training sessions, resources to launch
their entrepreneurial journeys and mentorship programs. This multifaceted approach equips
women with the necessary skills and knowledge to launch and grow their businesses.

The program goes beyond skill development, recognizing the importance of financial resources. It
empowers women by providing tools like sewing machines, handcarts and cloth cutters, enabling
them to translate their skills into successful enterprises.

OBJECTIVE: The project focuses on women's empowerment. The primary objective is to assist
and support women, helping them achieve financial independence and self-sufficiency. 

FOCUS: The project provides inputs and resources to women to start their own small businesses
to gain financial independence. 

PROJECT DETAILS: The project identifies women from economically disadvantaged
backgrounds who have the potential to become successful entrepreneurs. This includes women
who may have faced challenges such as dowry, domestic violence, single motherhood or
widowhood. The project assesses each woman's skills and interests to tailor support for their
individual business ventures. This year, 33 women received sewing machines, handcarts and
cutting machines to help them launch their businesses. 

IMPLEMENTATION & IMPACT:
Women are empowered to build their own self-sustaining business. 
Women will no longer have to work as labourers or fall into a trap of human exploitation.
They will be able to gradually come out of debt trap and work towards a promising future.
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Women achieve their right to earn a living and break the stereotype that only men can be
breadwinners.

Finance serves as a potent tool for women's empowerment in rural villages. Access to
microfinance and savings mechanisms enables women to start and expand small businesses,
fostering economic independence. 

With financial resources, women can invest in education and healthcare for themselves and their
families. Moreover, financial literacy programs empower women with the knowledge and skills to
manage their finances effectively, enhancing their decision-making autonomy. 

Thus, women gain social recognition and influence by participating in income-generating
activities and contributing to household incomes, transforming gender dynamics and fostering
inclusive development in rural communities.

OBJECTIVE: Light's Smart Dhan project equips women in rural areas with the knowledge and
skills to manage their finances confidently and pursue personal growth and entrepreneurial goals.
Launched in 2023-24, the initiative empowers them through comprehensive digital financial
literacy training.

FOCUS: The project imparts knowledge and skills for effective money management. Educating
rural women about savings, investments and financial planning empowers them to make
informed decisions, build assets and secure their financial futures, driving economic
empowerment and independence.

IMPLEMENTATION & IMPACT:
Impactful Training: As many as 223 women beneficiaries across 13 districts in four states
received essential financial literacy and awareness training. Also, 186 village-level women
trainers gained financial literacy skills, enabling them to cascade knowledge within their
communities.
Participants learned digital transaction techniques using the latest financial tools, promoting
financial inclusion.
Reaching Underserved Communities: Smart Dhan successfully reached rural women in
marginalised areas of Rajasthan, Gujarat, Haryana and Madhya Pradesh, fostering financial
independence and economic empowerment.
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AAPKA
BHAGYA,
AAPKE HAATH

Swavalamban

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. 
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Smart
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machines & handcarts
Women were distributed sewing
machines, cloth cutting machines and
handcarts to start their own business.
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The program was implemented in 14
districts of 4 states in India:

Dahod district, Gujarat
Alwar district, Rajasthan
Guna district, Madhya Pradesh
Kaithal district, Haryana

Women Beneficiaries
13

256248

4040

123

80

Women were trained for
financial literacy and digital
transactions.

Gujarat

Madhya
Pradesh

Rajasthan

Haryana

Kheda, Dahod, Panchamahal 
& Mahisagar

Ratlam, Mandsaur 
& Rajgarh

Barmer, Alwar
& Bhilwara

Kaithal, Hisar 
& Jind



Corporate Social Responsibility (CSR) initiative aims at having a long-term sustainable impact on the community. The
CSR Policy of the company has been designed keeping in view the company’s business vision, its CSR vision and long
term social objectives that the company wants to achieve. The CSR Policy has been created with the purpose to
outline its CSR focus areas, review mechanism, execution process and reporting mechanism and it also provides an
overview of the projects or programs that could be undertaken by the company from time to time. 
The Corporate Social Responsibility policy of the company covers the regulatory requirements.

2.Composition of CSR Committee:

The meeting was held on May 25, 2023.

3. Provide the details of Impact assessment of CSR projects carried out in pursuance of sub-rule (3) of rule 8 of the
Companies (Corporate Social Responsibility Policy) Rules, 2014, if applicable (attach the report): Not Applicable for
the financial year under review

4. Details of the amount available for set off in pursuance of sub-rule (3) of rule 7 of the Companies (Corporate Social
Responsibility Policy) Rules, 2014 and amount required for set off for the financial year, if any: Not Applicable for the
financial year under review

6. Average net profit of the company as per section 135(5): Rs 18,28,47,356

7.(a) Two percentage of average net profit of the company as per section 135(5): Rs 36,56,947
(b) Surplus arising out of the CSR projects or programmes or activities of the previous financial years: NIL
(c) Amount required to be set off for the financial year, if any: NIL
(d) Total CSR obligation for the financial year (7a+7b-7c): Rs 36,56,947

8.(a) CSR amount spent or unspent for the financial year 2022-23 in FY 2023-24: Rs 36,56,947. There was no amount 

Sr No. Name of Director Designation in the
Committee /Nature of
Directorship in company

Number of meetings of
CSR Committee held
during the Year

Number of Meeting of
CSR Committee attended
during the Year

1 Deepak Amin Member 1 1

2 Rakesh Kumar Member 1 1

3 Aviral Saini Member 1 1

Sr. No. Financial Year
Amount available for set-off from preceding

financial year (in Rs.)
Amount required to be set-off for
the financial year, in any (in Rs.)

NIL

CSR Report
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unspent.
(b) Details of CSR amount spent against ongoing projects for the financial year: Not Applicable as there is no
ongoing project.
(c) Details of CSR amount spent against other than ongoing projects for the financial year:

(d) Amount Spent in Administrative overheads: NIL

(1) (2) (3) (4) (5) (6) (7) (8)

Sr No Name of
Project

Item
from the
list of
activities
in
schedule
VII of the
Compani
es Act,
2013.

Local
area
(Yes/No)

Location of the
project State
(District)

Amount spent
for the project

(Amt Rs. In
Lakhs)

Mode of
implementat

ion Direct
(Yes/No)

Mode of
implementatio

n – Through
implementing

agency.
NAME

(CSR Reg No)

1 Ek Hi Iccha,
Sabko Shiksha
(Badhte Kadam
+ Anmol Angan
+ Safe
Harbour)

ii Yes Gujarat 
(Dahod);  
Rajasthan (Alwar);
Haryana (Kaithal);
Madhya Pradesh
(Guna)

Rs 10,72,800/- No AWAG
(CSR00000709)

2 Nirog i Yes Gujarat 
(Dahod);
Rajasthan (Alwar);
Haryana (Kaithal);
Madhya Pradesh
(Guna)

Rs 14,54,691/- No DEEPAK
FOUNDATION

(CSR00000353)

3 Aapka Bhagya,
Aapke 
Haath
(Swavalamban)

iii Yes Gujarat
(Ahmedabad)

Rs 3,60,000/- No AWAG
(CSR00000709)

Aapka Bhagya,
Aapke 
Haath
(Smart
Dhan)

iii Yes Gujarat (Kheda,
Dahod,
Panchamahal,
Mahisagar);
Madhya  Pradesh
(Ratlam,
Mandsaur,
Rajgarh);
Rajasthan  
(Barmer, Alwar,
Bhilwara);
Haryana  (Kaithal,
Hisar, Jind) 

Rs 7,73,300/- No SSHRISHTI
TRUST

 (CSR00004666)

Total  Rs 36,60,791/-
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(e) Amount spent on Impact Assessment, if applicable: NIL
(f) Total amount spent for the Financial Year (8b+8c+8d+8e): Rs 36,60,791/-
(g) Excess amount for set off, if any: NIL

9. (a) Details of Unspent CSR amount for the preceding three financial years:

(b) Details of CSR amount spent in the financial year for ongoing projects of the preceding financial year(s):

10. In case of creation or acquisition of capital asset, furnish the details relating to the asset so created or
acquired through CSR spent in the financial year (asset-wise details):
(a) Date of creation or acquisition of the capital asset(s): Not applicable
(b) Amount of CSR spent for creation or acquisition of capital asset: Not applicable
(c) Details of the entity or public authority or beneficiary under whose name such capital asset is registered, their
address etc.: Not applicable
(d) Provide details of the capital asset(s) created or acquired (including complete address and location of the
capital asset): Not applicable

11. Specify the reason(s), if the company has failed to spend two per cent of the average net profit as per section 

Sr No Particular Amount (in Rs)

1 Two percent of average net profit of the company as per section 135(5) Rs 36,56,947/-

2 Total amount spent for the Financial Year Rs 36,60,791/-

3 Excess amount spent for the financial year [(ii)-(i)] Rs  3,844/-

4 Surplus arising out of the CSR projects or programmes or activities of the previous
financial years, if any 

NIL

5 Amount available for set off in succeeding financial years [(iii)-(iv)] NIL

Sr
No

Project ID Name of
the

Project

Financial Year 
in which 

the project 
was 

commenced

Project
Duration

Total amount 
allocated 

for the 
project 
(in Rs.)

Amount
spent 
on the 
project 
in the 

reporting 
Financial

Year 
(in Rs.)

Cumulativ
e amount 
spent at 
the end 

of
reporting 
Financial

Year 
(in Rs.)

Status of 
the Project-
Completed/ 

ongoing

NIL

Sr No Preceding 
Financial 
Year

Amount 
transferred 
to Unspent 
CSR Account 
under Section 
135(6)
(in Rs.)

Amount spent 
in the 
reporting 
Financial 
Year
(in Rs.)

Amount transferred to any fund 
specified under Schedule VII as per 

Section 135(6), if any.

Amount
remaining 
to be spent 
in succeeding 
financial years
(in Rs.)

Name of 
the Fund

Amount 
(in Rs.)

Date of 
transfer

NIL

16



135(5): Not applicable as the company has spent full amount of CSR as per the regulatory requirement.

FOR AND ON BEHALF OF
LIGHT MICROFINANCE PRIVATE LIMITED

______________________                                                                                                          ______________________
MR. DEEPAK AMIN                                                                                                                                 MR. RAKESH KUMAR
MANAGING DIRECTOR                                                                                                        CEO AND EXECUTIVE DIRECTOR 
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CORPORATE OFFICE

310, PINNACLE BUSINESS PARK,
CORPORATE ROAD, PRAHLAD NAGAR,

AHMEDABAD – 380015 (GUJARAT)

www.lightfinance.com


